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The following is a list of the required courses for those who have entered into the program
as full time students in DIVISION OF ENGLISH-TAUGHT GLOBAL COMMERCE, DEPARTMENT
OF INTERNATIONAL BUSINESS in the 111 (2022) academic year for pursuing bachelor
degree.
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*ALL OF THE COURSES ARE CONDUCTED IN ENGLISH.
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The elective courses are subject to change. The above list is for reference only.
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(1) fi7=iz:26 84
TKU-specific Compulsory Courses: 26 credits
(2) 3B pREr#k:5285
Department-specific Compulsory Courses:52 credits
(3) kEig3 1278~
Department-specific Elective Courses:27 credits
(4) pdEBZ 23584

General Elective Courses: 23 credits

BEBF Lok 128 B4
Total Graduation Credits: 128 credits
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With no exception, all courses must have to be lectured in English be recognized as graduation credits.
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The “FUTURE STUDIES IN ECONOMICS” » “INTRODUCTION TO ECONOMICS” and the “AN INTRODUCTION
TO THE TAIWAN MACROECONOMICS” courses are not admitted as graduation credits.

"BEERSCETAKTEMO) #¢ FAKTEFEREPREA " (2/2)
Students of the College of Business and Management have to take 4 credits of “DIGITAL TECHNOLOGY
AND Al APPLICATION” from O Group.
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Students must complete the “Junior Abroad” program for one year in their third year, overseas Chinese,

Mainland Chinese and International students are excluded.



